
brothers
IN ARMS
MEMORIAL
Canada's First IndIAN-Canadian WWI Memorial Campaign



CLIENT:  Srishti Foundation Canada

CREATIVE TEAM:  Five Alive Studio

CAMPAIGN TIMELINE:  JAN - APR 2025

LOCATION: London, Ontario



� Honour shared sacrifices of Indian and Canadian 
WWI soldier�

� Balance historical accuracy with modern 
engagemen�

� Resonate with diverse audiences from Gen Z to 
older generation�

� Drive donations for physical stone memorial 
constructio�

� Ensure respectful representation of both cultures

The Challenge

Create a culturally sensitive, 

cross-generational campaign



Historical Foundation Cultural Sensitivity

Research & Strategy

� Extensive research on WWI battles 
(Ypres, Somme, Vimy Ridge�

� Analyzed 100+ WWI photographs 
from Library and Archives Canad�

� Consulted community elders and 
military historians

� Community advisory committee 
oversigh�

� Continuous stakeholder feedback 
loop�

� Guidelines for respectful 
representation



advertising



Visual Identity System

� Logo blending Canadian poppy and Indian 
marigol�

� Warm, flag-inspired color palett�

� Typography: Roboto Slab/Alexandri�

� Consistent application across all 
touchpoints



Traditional Advertising

Print Advertising

Poster Process

Educational Infographics

https://drive.google.com/drive/folders/1DoMhKReY8F5tU4AZa2zeeZ5gnR9eSo1K?usp=sharing


Traditional Advertising

Booth Design Post Cards



social media



Digital Advertising

Facebook Instagram X



Digital Advertising

Reels

Reels link

https://drive.google.com/drive/folders/1hi0-qPN4JxWMQx-0lrU2pqB0iKPNgFod?usp=drive_link


website 
Development



Website Development

Technical Stack

� HTML5, CSS3 (Sass), JavaScript (Vue.js), PHP (Lumen), MySQL, GSAP

Key Features Content Management

� Mobile-first responsive desig�

� Interactive animations and timeline�

� Educational games and filter bar�

� QR code integration for memorial site

� User-friendly admin pane�

� Historical battle showcase�

� Personal letters from front line�

� Award recipient profiles



Website Development

Website Link

https://isaacbilyea.ca/home


D & VR3
EXPERIENCE



3D & VR Experience

� Complete 3D visual mockup using 
SketchU�

� Standalone VR app with Enscap�

� 360° interactive web experienc�

� Seasonal variations showing year-
round appearanc�

� Enhanced donor engagement and 
visualization

Immersive Memorial Preview

3D & VR Link

https://drive.google.com/drive/folders/1O7_XeRDtFiQiSKfG6lqB79mU0wDhVUEv?usp=sharing


video

production



Video Production
Video Link

Technical Setup Content Strategy

� Dual Nikon Z50 camera�

� Sennheiser lavalier microphone�

� Professional DMX lightin�

� Dynamic location selection

� Client documentary interview�

� Educational historical conten�

� Donor-focused campaign video�

� Social media Reels and challenges

https://drive.google.com/drive/folders/1zC2C11fchW0lVQtkaMKOf8be21DhkiuP?usp=sharing


Video Production

Documentary

Video Link

https://drive.google.com/file/d/1BG71ATUX3CnJht2esEVQk3IKqciau0dY/view


Video Production
Video Link

Emotional Campaign Video

BrotherLegacy

https://drive.google.com/drive/folders/1yaFqcF3KZ1k7vTDuov1IfGnvx7DiNK-c?usp=sharing


results



Community Engagement

3,000 100+ 50+
Festival Attendees Reached Meaningful Conversations Email Signups

Physical Activation

� Interactive booth with NFC technolog�

� Custom WWI postcards for visitor interactio�

� Seamless physical-digital bridge experience



Holi Festival Activation

*Featured In London Police and Srishti Foundation Social Media



Results & Recognition

Professional Recognition Community Impact

� Won Industry Night competition (60+ 
participants�

� Client testimonial praising authenticit�

�

� Professional industry validation

Local press coverag�

� Enhanced WWI historical knowledg�

� Strengthened cross-cultural 
collaboratio�

� Increased youth heritage connectio�

� Lasting educational value created

https://educationnewscanada.com/article/education/level/colleges/2/1138267/srishti-foundation-selects-fanshawe-college-students-to-lead-war-memorial-campaign.html


Results & Recognition



Complete Campaign Package

Digital Assets Brand & Marketing

� Responsive website with CM�

� 3D visualizations & VR walkthroug�

� Professional video conten�

� Social media strategy & conten�

� Interactive educational materials

� Comprehensive brand identity 
syste�

� Traditional & digital advertisin�

� Physical booth design & material�

� Print marketing material�

� Cultural sensitivity guidelines



Key Learnings

Cultural Collaboration Technical Innovation

� Early stakeholder involvement crucia�

� Geometric abstraction resonated with 
both culture�

� Professional execution elevated 
nonprofit perception

� VR achieved professional results on 
nonprofit budge�

� NFC created seamless physical-
digital bridg�

� Historical restoration maintained 
integrity

*Creating meaningful campaigns that honor history while engaging modern audiences



thank
you
Contact us to discuss how we 
can help tell your story.

www.fivealive.studio

https://fivealive.studio/

